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I welcome you to take a journey through the vivid pages of artblend magazine. Get immersed in the stunning photography 

and inspired by the stories of industry leaders in art, entertainment, culture, and business. We are very excited about this 

fourth issue, which brings you talent from around the world.

ItIt is our aim to hold your attention among the best of the best in this new publishing venture. Our intention is to present 

stories, articles, artist’s profiles, and related material in an organized and structured way, and also to share the kind of 

information that will resonate far beyond our city’s borders to world-wide relevance. We plan to attract the most talented 

contributors and give them space to present images and write stories that you want to read. In short, we intend to be a 

reader’s magazine that’s well-written and well-illustrated.

TTo accomplish these goals, the magazine maintains a careful balance between advertising and editorial content. We won’t 

be indebted to business interests and, instead, will make independent decisions on editorial content based on what our 

readers want to see. We will offer an enriched body of stunning page-turning artist profiles. We will cover art events and 

exhibitions, developing trends, and industry topics. We will do so with bold, exciting imagery and articles which offer a new 

approach having international appeal. We will have no fluff, no filler. 

AndAnd overall, we will be an art magazine that reflects current times and interest of the readers who pick up these pages. This 

is our commitment to you, as your art magazine, artblend.

Best Always,

Michael Joseph

Publisher

MichaelMichael Joseph is an American fine art photographer who is best known for his award-winning international black-and-white 

photographs of architecture and structures. He has traveled to all 48 contiguous United States and many international cities. His 

work has appeared in many exhibitions throughout the country and has been honored in numerous juried art shows. Most 

notably, in 2012 he was named one of the world’s top ten photographers by the Sony World Photography Organization. His 

photographs are held in several important private, public, and museum collections. His photography is licensed and distributed 

to major to major retail outlets, and can be seen in award-winning movies, numerous TV shows and commercials. 

LETTER FROM THE PUBLISHER



“The image does not emerge 

mechanically from the camera, It 

happens stylistically from the 

mind of the artist” 

954-817-8870   |   www.michaeljoseph.com   |   mj@michaeljoseph.com   

AN EXTRAORDINARY VIEW OF THE ORDINARY



With this issue, we are proud to enter our third year of publishing artblend magazine. Our success grows, thanks to the 

support of artists and the art community and, significantly, the widening audience provided by sales across America at over 

650 Barnes & Noble’s bookstores and 70 Hastings Entertainment stores.  Artblend magazine has also formed important 

media partnerships with major art fairs including Art Basel Switzerland & Miami, Art Hamptons, Art Expo New York City, Art 

San Diego and Spectrum Miami. An art magazine should inform its readers about fascinating events, businesses, and most 

importantlimportantly, artists. We have spanned the globe to bring you an accomplished variety of talent, which you will discover for 

yourself among our striking Artist Profile pages. 

We pledged we would appeal to the international art market and keep our fingers on the pulse of the art industry. To that end, 

you can navigate your way to our feature article, “The Art Fair Advantage: the best source for selling and buying art.”A 

magazine should also raise awareness, ask questions, and provide useful information, like that found in this issue’s other 

feature stories: “Licensing Your Art: bridging the gap between creativity and business” and “Marketing and Branding 101: as 

the means to reach more success.”  

ItIt is important to know that the stories in these pages came about because our team was inquisitive about what is currently 

taking place within the art industry, domestically and abroad. We set out to provide the answers in an in-depth, 

well-researched, and unbiased forum. It is with this talent and commitment that we will continue to provide our readers quality 

and substance.

We anticipate that you will enjoy this issue of artblend magazine, and will see you again in our next issue as we present more 

“creative minds at work.”

Yours Truly,

Elaine JosephElaine Joseph

Editor-in-Chief

ElaineElaine Joseph has an extensive career history in management, marketing, promotion, and advertising. She has worked 

with several leading companies in the music and entertainment industries and major retail stores including: Transworld 

Entertainment, New England Video, The Musicland Group, Compact Disc World, Blockbuster Video, and Victoria’s Secret. 

She is the recipient of several awards recognizing her for outstanding accomplishments, record-setting achievements, and 

innovative concepts. She is the long-time successful business manager of Michael Joseph Photography and Chief 

Executive Officer of Artblend Inc.

A MESSEGE FROM THE EDITOR-IN-CHEIF
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Mystic Lady, 36" x 36", acrylic on canvas



We Need A Hero, 40" x 40", acrylic on canvas 

Cristina Zorrilla Speer
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On the cover: Vangelis Rinas, Lines, 70” x 78”, oil on canvas

TheThe cover image is by Vangelis Rinas, a Greek-born artist who splits his time between Athens 

and New York City. A sculptor and self-described “traditional” painter known for romantic and 

enigmatic imagery, he has been honored with nearly two dozen solo exhibitions in Europe, Asia 

and the United States. The female figure is a constant in his work. Resonating universally, this 

truly international artist has a wooden sculpture on permanent display in Peking, China at the 

National Center of the Performing Arts, which draws five million visitors annually. You may 

continue reading more about Vangelis Rina’s in our Artists Profiles section on page #54..
 



Art fairs and public exhibitions of new work have been around 
since the 18th century— from the opening of the popular Paris 

Salon to the public in 1737 followed by the Royal Academy of 

London in 1769. Art was always "in," it would seem, but the 

past century, particularly the past decade, has seen 

unprecedented growth both in the market and its most visible 

purveyor, the art fair. From Basel-mania—in its now fully 

established,established, dual-hometowns of Basel, Switzerland, and Miami 

Beach—to the competing Cologne and Dusseldorf fairs, to 

time-honored sites in New York, London, and Paris, with major 

fairs now held in Dubai, China, Hong Kong and Abu Dhabi, 

jet-setting collectors are left with nary a month off on their 

annual fair-hopping calendar. And here we're only talking about 

the most prominent artists and galleries geared toward the 

richest "one perichest "one percent." 

By Mindy Leaf  Fort Lauderdale, FL

The best source for 
buying and selling art

The Art Fair
Advantage



 ArtHamptons



To Eric Smith, Artexpo's CEO, "location is everything and 

there's no better place for an artist to get noticed than the city 

that's home to more artists, galleries, art lovers, collectors and 

industry professionals than anywhere in the world." Not 

surprisingly, it's also the number-one city in the U.S. for art 

sales. Smith feels it's important for artists to connect with the 

right type of show, and Artexpo New York encompasses three 

distinctdistinct show categories. There's the SOLO exhibit space—a 

special venue created to meet the needs of emerging and bud-

get-conscious individual artists; Artexpo, the classic fine art 

fair, geared toward more established galleries and publishers; 

and the new DECOR Expo Showcase, expressly created for 

the art and framing trade. 

As a major art fair presenter, Smith has seen many changes in 

the art world over the years. Most notable has been the 

supplanting of traditional paintings, serigraphs and lithos with 

giclees and digital art. He finds such lower priced artworks 

particularly exciting because they allow for greater 

participation in the market by underfunded creative types and 

their followers. Smith is also a fan of having the artist on hand 

toto explain his or her art—and many attending artists are there 

for that exact purpose. (When it comes to sales, many gallery 

owners prefer their artists stick to "illuminating their process" 

and leave marketing to the pros.) 

“In a trickle down or sideline effect, upscale interest in art 

has also encouraged more affordable, consumer-friendly 

art exhibitions to take root in major cities throughout the 

U.S. and internationally.”

Art Miami

In a trickle down or sideline effect, upscale interest in art has 

also encouraged more affordable, consumer-friendly art 

exhibitions to take root in major cities throughout the U.S. and 

internationally. If your town doesn't boast an art fair already, 

there's a good chance you'll be getting one soon. The way 

members of the art community—galleries, artists, collectors, 

curators and first-time buyers—have been flocking to these 

venues,venues, you'd think it was the latest fashion. And in a specific 

way, it is. Often linked to fashion products and luxury goods, 

the parties and promotions these fairs engender can be as 

popular with the public as the fair itself. But not to worry that 

it's all gone to hype. 

The fact that fair space and attendance numbers are growing 

(including high numbers of satisfied returnees), means there's 

still plenty of art moved at fairs, alongside important 

connections made for future business. And nothing beats the 

obvious, time-honored reason for putting on a major show. It 

remains the best way for anyone—be they collector, marketer 

or fan—to view huge numbers of great art (shows tend to be 

curatedcurated for quality) from around the globe in climate-controlled 

comfort and in a relatively short period of time. It's the ultimate 

one-stop-art-shopping experience.

Consider the Pier 94 site, the latest, expanded home of New 

York City's legendary "International Exhibition of Modern Art" 

Armory Show, first held in 1913. Matisse, Cezanne and Picasso 

were among the fair's 300 avant-garde exhibitors—idolized 

today but roundly disparaged at the time. Rekindled in 1994, 

the new Armory Show focused once again on cutting-edge 

contemporary art that had been frozen out of more established 

fairs.fairs. But then that show, too, morphed into an exclusive fair for 

prestigious name galleries. Nowadays, the same pier also 

welcomes some 25,000 art lovers eager to purchase just the 

right piece. Billed as "the largest art marketplace in the world 

for 36-plus years and counting," Artexpo New York, held at Pier 

94 each April, offers a huge selection of all sorts of 

contemporary art.

Artexpo New York 
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It's a tribute to Friedman's vision that HEG is one of the fastest 

growing art exposition groups in the country. His timing 

couldn't have been better. As more and more brick- and-mortar 

galleries are closing in favor of online sales (many quote that 

figure at 50 percent), the other 50 percent of a gallery's 

business often takes place at fairs where they can connect with 

large numbers of buyers. Friedman prides himself in bringing 

artart "right to the door" of his target audience, allowing for more 

personal interactions (even trial art purchases) and a far more 

relaxed atmosphere than "fighting the crowds in New York City 

or Miami Beach." Too many exhibitors, he feels, can cause 

buyer fatigue and actually inhibit decision making (this has 

been scientifically proven with overstocked shelves at the 

supermarket). A well-curated boutique show makes for happier 

clients, gallerists, and moclients, gallerists, and more success all around. 

Not surprisingly, competitors have taken note, and now many 

new fairs are opening in areas that never saw large art shows 

before, including rival Hampton fairs. Thus far, there appears to 

be no limit in sight, and even overly saturated New York and 

Miami continue to host new fairs each year, despite gridlock 

traffic conditions. There will come a point, eventually, when the 

bottom falls out in this market—we just don't seem to have 

gottengotten there yet. Even major auction houses shake their heads 

in wonder at how name, investment-caliber artists continue to 

break sales records, year after year. Friedman's advice to 

gallery owners: bring your artists' best work and leave any 

prehistoric snobbishness at home.

Spectrum Miami 

Following in the footsteps of Artexpo's success, Smith's 

Redwood Media Group (RMG) has opened fairs in three other 

major cities: Spectrum Miami, Art San Diego and DECOR Expo 

Atlanta. Like the New York expo, these juried shows are 

designed to expose emerging-to-mid-career artists to the 

greatest possible numbers of buyers and collectors. To 

encourage fair attendance, Spectrum Miami, for example, is 

scheduledscheduled to coincide with Art Basel week and its crowds of 

international visitors.

Rick Friedman, president of ArtHamptons and the Hamptons 

Expo Group (HEG), also counts location as a prime marketing 

tool and it's why he got involved in the business in the first 

place. Once the media and technology mogul began collecting 

20th century American art (some ten years ago), he realized 

many of his favorite artists either lived or had links to his 

hometown on Long Island's East End. The area was a major art 

hub,hub, preferred summer playground of affluent New Yorkers, but 

had no art fair of its own. So Friedman gave it one. 

ArtHamptons opened in 2008 to resounding acclaim and 

Friedman would go on to create classy, boutique art shows in 

underserved areas throughout the country.

HEG fairs are based in cities and resort towns where the 

cultured, moneyed-class gather and they are eager to support 

local talent (often unknown to outsiders). Participation is limited 

to notable galleries and—while they all exhibit similar, "name" 

artists from the 1950's to new contemporary—each town's 

exhibition retains a frisson of local appeal. The Houston Fine 

Art Fair, for example, favors the Texas Artists Genre School and 

boastsboasts a strong Latin contingent. The area's booming oil 

industry subsidizes many new buyers looking to display their 

wealth through fine art. ArtHamptons continues to excite with 

its glamorous aura and innovation (this year's fair features 15 

Korean art galleries as a nod to New Yorker's growing 

fascination with Korean art), while the Palm Springs Fine Art 

Fair promotes the West Coast's "cool school" of  '60s and '70s 

pioneerspioneers like L.A.'s Ed Moses. ArtAspen reflects yet another 

upscale resort town with a hunger for a boutique fair. The 

newest, biennial Silicon Valley Contemporary, attracted 6,500 

nouveau-riche techies with excess discretionary income in its 

"warm up" debut.

“HEG fairs are based in cities and resort towns where the 

cultured, moneyed-class gather and they are eager to 

support local talent (often unknown to outsiders).”
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When it comes to exhibiting at large fairs, and plenty of them, 

one need look no further than Miami-based, stainless-steel 

kinetic sculptor, Gary Traczyk. He attends ten art fairs a 

year—among them, Art Hamptons, Artexpo, Spectrum Miami, 

Art San Diego, SOFA Chicago, and Art Palm Beach—and has 

his participation down to a science. "I always bring three to 

four pieces of different sizes, so prospective customers have a 

varietyvariety to choose from," he says. "But my advice is not to show 

too much work. Be minimal and let your art speak for itself." 

He's, also, obviously a big fan of "getting out there." Because 

his sculptures are interactive (they can be spun), Traczyk likes 

to meet with potential customers, get to know them and talk 

about his work. Still he realizes he's a "guest" of the gallery, 

glad that professionals are around (even when he's not) to 

rrepresent him. And he believes in letting gallerists do their job 

when it comes to proper display and marketing. Because he's 

"everywhere" and feels many know him, Traczyk always keeps 

his pricing the same, no matter where he shows.

Perhaps we should let a gallery owner have the final word on 

how to create a successful art fair experience. Michael Joseph, 

this magazine's publisher and vice president of Artblend Inc. (a 

full-service art business in Fort Lauderdale), would like artists 

to understand that his art company has both the experience 

and expertise to present their work in the best possible way. 

His company handles all the details to provide artists with a 

high-qualityhigh-quality exhibition and marketing opportunity . . . and can 

set the best price to encourage sales. Inviting an artist to 

participate in a gallery's booth at a fair should be seen as the 

ultimate sign of respect and confidence. "When an artist is just 

starting out, being a 'solo' artist at an art fair is acceptable and 

a terrific start . . . it is how I first started over 20 years ago," 

Joseph goes on to explain. "The experience and investment 

allowedallowed me to become more comprehensive and have a 

broader understanding of what the art industry is really about. 

Eventually, as I defined my individual style of art and branding, 

I was better served by acquiring gallery representation. A 

gallery adds an enormous amount of credibility and value in the 

minds of buyers."

Mindy Leaf has written for national and international magazines 

for over 30 years and is the author of two books. Follow her 

weekly essays at www.aglassnotes.wordpress.com..

“Research the fairs you're interested in and see if they 

coincide with the type of atmosphere you want to be 

associated with, and the image you want to create for 

yourself and your art.”

Manhattan-based professional art consultant Debbi Schon-

berger-Pierce of Art Solutions (specializing in purchases for 

corporations, banks and medical centers) advises collectors to 

"buy what you like." In seeking original art for clients, she 

counts attending fairs in the greater metropolitan area as one of 

her many resources. She often looks for series (artists take 

note!) for institutions with large conference rooms and long 

hallways.hallways. Her choices always reflect her client's taste and 

image, and run the gamut from abstract to representational art. 

During the past two years, Schonberger-Pierce has witnessed a 

growing "buy local" trend where both locally based artists and 

local images are favored. Photography of recognizable scenes, 

both black-and-white and in color, has also been gaining 

steadily in popularity. Financial institution buyers tend to favor 

historichistoric buildings that evoke stability while doctors’ offices and 

hospitals look for "colorful landscapes that evoke happier 

times." "Think Spring not Fall—with its dying leaves—no matter 

how lovely. And definitely no blood red," she says.

If you're an artist and wish to introduce yourself to an art 

consultant, it's better to send an illustrated postcard (for filing) 

than an email that will likely get lost in the crowd. Her advice to 

artists regarding their choice of fair is to research the fairs 

you're interested in and see if they coincide with the type of 

atmosphere you want to be associated with, and the image you 

want to create for yourself and your art. 

TheseThese are wise words, echoed by experienced artist attendees. 

Bronx-based portrait painter Dan Menta is an award-winning 

professional who attended his first fair in 2006. He feels the 

recognition was great, but for him, the fair experience was all 

about making contacts (and not just with buyers!). Menta still 

counts the artists he'd met as his first fair as friends and has 

collaborated with several of them over the years. Sales or no 

sales,sales, he feels an artist must attend shows simply to be seen: "If 

no one knows you're there, you don't exist." As for the type of 

show, he suggests starting with smaller, less expensive venues. 

"Make some money, then go on to larger fairs," he advises. 

Art Basel
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Artists are persons who are engaged in creating, practicing and 
demonstrating an art. They ingeniously express themselves. 

Have you ever wondered what influences an artist? Or 

wondered what their work space looks like? Or what music they 

listen to while creating their work? Well wonder no more!

 

WithinWithin this section, we are proud to draw your attention to 

these contemporary artists that have gained importance in the 

art world. They’re considered to be amongst the best, most 

talented and creative persons making art today. Read all about 

what makes these inspiring people just so fascinating and how 

their artworks offer different inner and hidden meanings.

Top artists to watch

Artists’
Profiles



Donna Bernstein, Run Wind I



several galleries. She likes to ponder artists’ techniques and 

the reasons for their esthetic choices.  

SheShe strives to elicit a position emotion from buyers of her work, 

which also includes portraits. But she never allows her own 

state of mind to block her creative flow: “Even in my gloomiest 

mood, I try to find the natural creations from God, the raw 

material, the magic of life, colors and shapes needed to come 

up with a work of art.”

AA career coup occurred in July, 2014, when Altas participated 

in "See Me Take Over Times Square." Five of her mixed media 

paintings, including one with a motif of butterflies, were shown 

on a billboard video screen of 25 stories in height. Last 

October, her work was shown at the Louvre and Gustave Eiffel 

Hall - Eiffel Tower, Paris, another high point. The increasing 

exposure led Altas to be invited to participate in a group 

travelingtraveling show to five cities in Italy, which began in January with 

the 2nd Biennial Art Palermo 2015. At this rate, she is on track 

to achieve her goal of getting her paintings seen by as many 

people as possible..

All Dreams Come True, 18" x 24", mixed media on paper

The ebb and flow of the seasons, plus the changing tapestry of 
nature in different weather conditions galvanize the art of Yulia 

Altas. This Russian-born artist, who came to the U.S. in 2003, 

creates colorful, mixed-media paintings. Her sensitive 

interpretations of landscapes feature a variety of natural 

elements like symbolic butterflies and honor the beauty of form. 

InIn works described as both surrealistic and realistic, though 

she prefers the latter term, she marinates her past training with 

imaginative visualizations, which began coming to her in 

childhood in her native Tula when she was constantly drawing. 

She thinks of how she wants her work to look and strives to 

complete the vision in reality. 

NowNow a resident of New Jersey, she is fond of finding “beautiful 

places” near her home for inspiration, among other locales. 

When left outdoors for several hours, Altas says, “I see what 

touches my soul and start drawing on a small piece of paper.”

ExpansionExpansion and refinement of the image comes later during her 

process at home. Intuition guides her to use only ink on paper 

for one work, only oil paint on another. Analysis and dissection 

of other people’s art is afforded by her being represented by 

Spring is Coming, 18" x 24", mixed media on paper

YULIA ALTAS

“I see what touches my soul and start drawing on a 
small piece of paper.”

www.altasdesign.com | artmir2@gmail.com
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Yulia Altas, Full in Love, 18" x 24", mixed media on paper
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Her knowledge of the art classics has increased since she 

recently earned her master's degree from Knox Theological 

Seminary. An avid bookworm, Anomia can be inspired by a title 

to create a new painting. She works in acrylics for paintings five 

feet and smaller and in oils for larger works. A classical painter 

who calls Fort Lauderdale home, the artist favors symmetry 

and uncommon subject matter not commonly seen from her 

contemporaries.contemporaries. These are selling points of distinction for her 

art. The purpose behind her art is also worth emphasizing for 

collectors. “I’m particularly interested in symbolism,” Anomia 

says. “My art is designed to teach people and cause them to 

reflect that there is a promise of redemption through adversity. 

There is a story told by each painting, mosaic or stained glass. 

The artists she admires are Raphael, Chagall, Klimt and 

Picasso.Picasso. As for ambitions, Anomia would like to restore art at 

the Vatican, and work with Interpol and Scotland Yard in 

solving crimes of international art theft..

Dove, 36" x 36", stained glass

Religion, ancient mythology and classical figuration are 
keystones to the paintings of Anomia. An artist since childhood 

in Pennsylvania, she absorbed the stories and artwork of Greek 

and Roman mythology she saw in museums. Her own creativity 

came naturally, leading to public validation when she won a 

crayon contest at age ten.

OnOn a visit to the island of Montserrat twenty years ago, she 

attended a service at Catholic Church collecting money for 

windows destroyed by a hurricane. Anomia offered to make the 

replacements in stained glass, a process that took her four 

years. Unfortunately, the church and the town have since been 

covered by tons of volcanic ash, thanks to the Soufriere Hills 

Volcano. The artist’s instinct for generosity continues 

unabated.unabated. She is now creating a prototype for a 

twenty-foot-high stained glass image of Mary and Jesus for a 

church in Rome overseen by Cardinal Martino. 

Hospitaler Sisters of Mercy, 36" x 36", stained glass

ANOMIA

“I prefer the old-fashioned way of painting. I like symmetry 
and subject matter not commonly seen in today’s art.”

www.anomiaart.com | anomia@anomiaart.com

26  artblend issue #5 2015



Anomia, The Twelve Apostles, 18" x 36" each panel, stained glass
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her confidence. Her short-term goals include securing celebrity

endorsements, contributing to fundraising auctions, and 

launching an online free interactive tool for artists.

HerHer own art has evolved over the years. Arrachme says, “I was 

trained as an oil portrait artist, but soon moved through 

watercolor, sumi, abrun, encaustics, mixed media, and then 

settled on my love, acrylics.” Affiliation with art groups around 

the world has been a vital force for Arrachme. “This has 

influenced me to know that, through the love and support 

artists show each other, anything is possible. We dream 

togethetogether, we build each other up, and we support each other to 

reach our highest goals.”.

Soft Radiance, 30" x 24", acrylic on canvas

Water is not only essential to all life; it is the basis of inspiration 
for a central Florida painter who goes by the single name 

Arrachme. Creating canvases in luminous acrylics emphasizing 

the varied colors of the ocean and the reflections of sun-kissed 

clouds is the result of her “love affair with water.” The artist says, 

“Water’s power sustains the flow of life’s current. The receding 

movement takes away my concerns, leaving me with a renewed 

sense of infinite possibilitsense of infinite possibility. Then I paint.” 

This contemporary abstract seascape fine artist was formerly 

an interior designer. Passion now comes from following her 

own muse and a related pursuit, “I found my true love is 

teaching my scientific techniques and approach to painting to 

students at the Lifelong Learning College who are thirsty to be 

free-spirited artists.”

Experimentation and testing the viscosity of different weights 

of paint were key to her understanding acrylic paints.  

Arrachme says, “I discovered through a system of layering that 

different forms of paint could illustrate the degree to which the 

viewer’s optic experience is not limited to what is obvious on 

the two-dimensional surface.”

TheThe artist cites her experience of being on a professional art 

circuit and exhibiting worldwide changed her life and stoked 

Natures Perfection, 36” x 48”, acrylic on canvas

ARRACHME

“I am silently inspired by the magnificence of 
water...It influences me to create.”

www.arrachmeart.com | info@arrachmeart.com
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Arrachme, Maid Stone Bluff, 36” x 48”, acrylic on canvas 
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golden atmosphere similar to Renaissance times,” he says. “It 

demonstrates the spirituality of nature when women didn’t feel 

separated from the Great Mother Goddess.”    

HisHis artistic process begins with a draft that is transferred to 

paper in charcoal and pastel. “Most of my work entails the 

female figure, which is usually nude,” says Berg. “Women back 

then were proud of their bodies. I want to show them 

unhindered.” He sees his art as an educational tool that he 

hopes to exhibit in museums along with the work of other 

feminist artists. His website is the high point of his career so far. 

“It gets as many as 20,000 hits per month,” says Be“It gets as many as 20,000 hits per month,” says Berg..

Queen of Beasts, 30”x 22”, pastel and watercolor on paper

Where and how artist Kimberly Berg lives is instrumental in his 

strongly focused approach. Home is a garage-size cabin he 

built himself in the woods of upstate New York, twenty miles 

from the Canadian border. “I have lived beyond the power grid 

for many years, which is ideal for an artist,” he says. “There are 

no distractions.” Lamps for reading are powered by a solar 

panel. Surrounded by trees, birds and wildlife, Berg is keenly 

awaaware of the seasons and the effects of nature, such as how 

moss grows on a rock. It is a very different way of life from what 

he calls “the rat race” of New York City, which he fled to renew 

the country roots of his childhood. “I have a bird feeder that 

attracts a flock of chickadees,” he says. “All around me are 

rabbits, mice, chipmunks, even deer.”

Also key to his art is the book “When the Drummers Were 

Women” by Layne Redman. It’s about a civilization dominated 

by women who lived before there were written records. “This is 

the inspiration for my art,” says this staunch pro-feminist. 

“Women do not have to be subjugated by men. Women can live 

based on their own values.” His “Modern Paleolithic art” 

harkens back 20,000 years to show women as totally free. “My 

meditationmeditation series is about women in the woods, set against a   

Meditation IV, 19” x 26”, mixed media on paper

KIMBERLY BERG

“When your whole life is centered around art, you 
never feel lonely. It’s the central pillar of my life.”

www.isisrising.net | kdegas@artlover.com
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Kimberly Berg, Visitation of the Earth Mother, 19”x 26”, pastel on paper
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“picture” of him; “there is a mythology, a symbolism, an ancient 

connection we can trace, all of which expresses for us a deep 

aliveness when we see him…I have learned it is not horses that 

I paint; I paint the way they make me feel.” Her time is split 

between McCall, Idaho and Scottsdale, Arizona.

SheShe describes her art as a combination of “a passion for the 

anatomical horse with a love of classic gestural drawing and 

the element of surprise.” Constant experimentation guides her 

evolution and she is fond of varying her tools and methods. 

Donna B says: “I mix media, including archival spray paint with 

acrylics and pastels…What new ways can I express the 

horse?” Her paintings incorporate resin coatings, sometimes 

resultingresulting in glass-like pieces by her painting on the resin itself. 

The horse emerges in a wide variety of styles, media and sizes.  

Honing her observation skills of horses in early adolescence, 

she finds herself noticing a horse in silhouette, as she drives 

past a field. Or she’ll attend a horse show and notice “a flick of 

the head or the turn of an ankle,” movements serving as fodder 

for another work of art. Donna B cites the high point of her 

career so far as using her considerable gifts to support causes 

relating to horses and social issues..

Run Wind I, 48” x 60”, mixed media, acrylic and ink

The muse of artist Donna Bernstein, known formally in the art 
world as Donna B, is the horse – a creature prominent in the 

settling of this country, in fighting wars throughout time around 

the world, and in legend and mythology. An unparalleled 

symbol of freedom and power, the horse harnesses all of the 

artist’s formal college training in painting and sculpture. She 

says, “Most of my study has evolved from hands-on 

experience,experience, studying the art of the masters, and being led by 

my own deeply personal sense of order and style.”

She says she is drawn to the “big energy” of horses and their 

“continuing cultural, historical and mythological significance to

all of us,” adding that there is more to a horse than just a 

Dream Catcher, 48” x 36”, acrylic, graphite and ink

DONNA BERNSTEIN

“I have learned that it is not horses that I paint: I 
paint the way they make me feel.”

www.donnabernstein.com | donna@donnabernstein.com
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Donna Bernstein, Urban Mustang, 72” x 60”, mixed media and acrylic
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Carlo counts one career high point as coming to New York after 

art school and being accepted into well-known galleries, 

leading to commercial success. “The second high point is 

now,” she says. “It is returning to the studio with what I know 

and feel now and the freedom to enter the art market once 

again, and see where it will take me.”

InspiInspired by Degas for what she calls “his brave, personal 

compositions”, Carlo was motivated to build a career as an 

artist, and she has always treasured this choice. She is the type 

of artist who understands the references in some of her 

paintings only after they are completed.  Before that, she 

explains, “they exist as feelings which might never be 

expressed if I couldn’t paint them.”

HerHer paintings have sometimes been compared with Georgia 

O’Keefe’s, she says. “This comparison, although an honor, 

actually took me by surprise, because my work comes from a very 

inner and personal place, full of symbolism, darkness and light.”.

Hope, 24” x 30”, oil on canvasPoinsettia, 24” x 30”, oil on canvas

When Susan Carlo first came to New York City from Boston, 

she depicted life on the streets, usually including flowers in her 

compositions as contrast to the severity of city shapes. As her 

art evolved, flowers became the main subject. The gardener in 

Carlo comes out in working her apartment’s roof-deck garden. 

“I“I am a ‘realist’ artist, up to a point,” she says. “I work from my 

photographs, then I abstract or combine images according to 

what I feel. To me, life seems very complex and often 

mysterious, and I hope my work reflects that complexity. 

Flowers are, to me, a symbol of hope and energy and the 

beauty of the natural world.”  

EarlyEarly inspiration came from her cousin, Geoff Smith, now a 

successful painter and gallery owner on Cape Cod. They were 

both in high school when she realized how moving art can be.

HerHer education in art began at age 26 at the School of the 

Museum of Fine Arts, Boston. Previously, she attended Smith 

College and Harvard Graduate School of Education. When she 

began exhibiting, she was affiliated with several New York 

galleries and active in the art scene.  Later, she raised two 

children and taught high school art.

SUSAN BURR CARLO

“Flowers are to me a symbol of hope and energy 
and the beauty of the natural world.”

www.susanburrcarlo.com | scarlo7@aol.com

34  artblend issue #5 2015



Susan Burr Carlo, Trumpet Flower, 48” x 36”, oil on canvas
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In 2009, his first private gallery show in Palm Beach featured 50 

paintings. One of the pieces, which had taken a year to create, 

would become the first in his Layers In Time series, a hypnotic, 

multimedia symphony of color and texture created by 

hundreds of layers of paint on plastic cloth wrapped on canvas 

and finished with final embellishments and shellac. 

HisHis color combinations are often unconventional, like the artist 

himself, who spends 70-80 hours per week barefoot in his 

studio pouring himself into the work. His art embodies the 

notion of subconscious creation, and his only method is to 

follow his instinct. By turning off the conscious thought 

process while painting, Chisolm creates works that project raw 

feeling. “I try to create emotional connections,” he says.  His 

mantra: “Donmantra: “Don’t think. Just paint.”

Chisolm’s work is featured in art shows and exhibitions 

throughout Delaware, Florida, New York, and Washington, D.C. 

and is currently showing at Philip Morton Gallery in Rehoboth 

Beach, Delaware; Artblend Gallery, Fort Lauderdale; DTR 

Modern Gallery Palm Beach; and Chisolm Studio, West Palm 

Beach, Florida..

Layers in Time - Blue Water, 48" x 60", acrylic, plastic and epoxy on canvas

Regarding the age-old argument of whether artists are born or 
made, Chisolm is living proof – they are both. The contemporary 

artist, who answers to a single moniker, grew up on a farm in 

Mississippi, making his own toys with whatever he found lying 

around. Fast-forward a few decades, and that little farm boy is 

now an award-winning artist making art in much the same way.  

“I“I find inspiration everywhere,” says Chisolm. “I might see 

something on the floor that creates a spark, and then that one 

spark turns into ten more.”  While creativity may be innate, his 

skills were honed through rigorous study in every creative 

discipline from pottery to fashion design. His artwork earned 

him a full scholarship to the University of Southern Mississippi 

and Best in Show at a juried competition.

Layers in Time - Hermes, 36" x 24", acrylic, plastic and epoxy on canvas

CHISOLM

“In my work there is nothing to understand. You either 
have an emotional connection to it or you don’t.”

www.chisolm-art.net | chisolmartpmt@gmail.com
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Chisolm, Layers in Time - Blue Waters with Green, 36" x 36", acrylic, plastic and epoxy on canvas
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Photography always interested Glaser, who grew up in the San 

Fernando Valley area of Los Angeles. A sporadic but life-long 

interest became his new career. “There’s something about the 

peacefulness and solitude of photography, along with the 

ability to express myself,” he says. Honing his skills in classes 

and workshops, Glaser credits teachers Jack Wild, Lee Gordon 

and Vincent Versace for pushing him to see things differently, 

impimprove his photos and seek professional representation.

The Delray Beach-based photographer has exhibited at several 

galleries in Fort Lauderdale and Miami. His work is displayed at 

the Boca Raton Museum Artists’ Guild, where he is a Signature 

Member, quite often. Glaser has also shown at the Delray 

Beach Center for the Arts, the Palm Beach Photographic 

Centre, Boca Raton Museum of Art 2014 Biennial Exhibition 

and at the most recent Spectrum venue at Art Basel Miami, as 

part of the Irpart of the Irreversible Project. 

He has been nominated for numerous awards for his 

photographs, received honorable mentions in international 

contests and twice been published in Black and White 

Magazine. These honors, along with a portfolio of Glaser’s 

images, can be seen on his web site, which currently divides up 

mages by landscapes, black and white, panoramas, botanicals 

and lighthouses..

Barely Standing, photography

South Florida landscape photographer Jon Evan Glaser gets 
the most out of dramatic scenery by capturing changes in the 

sky, sea and land at dawn and sunset. Glaser researches 

destinations online before making his trips, to get a visual 

reference. “My favorite place was Iceland,” he says. “It was 

surreal, like being on another planet. My second favorite place is 

Grand Teton National Park in Wyoming, because the mountains 

arare so beautiful.” For a long while, Florida held no appeal for him 

because of its flatness. A recent trip, however, opened his eyes 

to the beauty of the state’s untamed places and now he has a 

new appreciation for its beaches and state parks. 

Until the Sun Goes Down, photography

JON EVAN GLASER

“There’s something about the peacefulness and solitude 
of photography, along with the ability to express myself.”

www.imagesbyjonevan.com | jglaser757@hotmail.com
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Jon Evan Glaser, Two to the Left, photography

2015 issue #5 artblend  39



LaBonte’s love of color is dazzling and unabashed. Her 

paintings are fueled by their emotional associations and 

theatrical contrasts. This New York City transplant now calls 

Jacksonville, Florida home and savors the drama of weather 

outside her window as a catalyst for inspiration. She describes 

her work as having a boisterous inner energy: “All share 

movement, breath, musicality, and the silence of relationship.”

SheShe has had exposure in various venues, including the 

American International Art Fair, Palm Beach, Florida, Art Basel 

Miami, and the Ideas & Inspiration Home Show in Jacksonville. 

Another coup was a one-woman show with more than a dozen 

works at the Haskell Gallery for JIA Arts at Jacksonville 

International Airport last fall and winter..

All My Apologies, 42” x 31”, acrylic on canvas

Painting since her childhood in New York City, Amy LaBonte 
knew that art was her calling when she was in college. She 

explored various media before finding her deepest resonance 

with Abstract Expressionism, her preferred style. Graphic 

design and mosaic installations are also part of her 

background, along with short story writing. 

NotNot everything she does is in the abstract vein, however. 

Diverse subject matter draws the artist, who sometimes works 

on commission. Portraits, still life’s, street scenes, animals and 

houses adorn her canvases. Her abstract work has 

architectural and geometric elements, in a way that sometimes 

echoes Gustav Klimt. Her abstract work shows a freedom of 

line that is never out of control. What is it about Abstract 

ExpExpressionism that perfectly suits her? She calls it freedom to 

express an inner world. 

“The dictates of representational art fall away and the purity of 

Spirit Freedom opens a special doorway,” says the artist. A juror 

in an art show in which Labonte’s “Jelly fish Medicine” took first 

place called her work “complex, mysterious and playful.”

Treasure in Xmas Bay, 22” x 26”, acrylic on canvas

AMY LABONTE

“I discovered Abstract Expressionism as a way to 
convey mood and message.”

www.amylabonte.com | amylabonte@care2.com
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Amy LaBonte , Strata Various, 26” x 20”, acrylic on canvas
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Western traditions, he often combines the two to create unique 

hybrid styles. "The Memory Series” evokes both real and 

imaginary landscapes where 1980's students pondered 

philosophy, literature, art and science. Lu first created his 

original "dripping flow” technique in his “Memory Series" in 

2003 and fully embraces the distinctive abstract style in his 

ongoing "The Dripping Fluid Series”. His most recent, "The 

OriginOrigin Series" employs Chinese ink brush skills as a homage to 

science, bio-forms, time, space and the universe.

Lu exhibits at major art shows and galleries in China, Australia, 

the U.S., Germany, Italy, the U.K. and Spain. He was also 

named most popular contemporary Chinese art critic of 

2012-2014 at two top-ranked Chinese webzines..

Origin Series 2010-2014; The Universal Locus, 24” x 18”, acrylic on canvas

A true global renaissance man, Karl Lu's life and art spans 
from East to West, in his ongoing quest for knowledge and 

creativity. In 1991, the celebrated Hangzhou artist relocated to 

Australia to study philosophy, international studies, finance, 

and achieve triple masters in Art, Architecture and Design. Lu 

has worked in architecture, fashion, stock trading and web 

design, but never abandoned his artistic passion. "All my 

inteinterests—in art, science and philosophy—come together in 

my artwork," he explains. With the new millennium, he's 

returned to making art full time in his Sydney studio.

Lu's art style reflects his personal journey and respected 

position within the 1980's Chinese Elite Student Movement 

and New Art Movement of 1985. Trained in both Eastern and 

Origin Series 2010-2014; The Universal Flow, 24” x 18”, acrylic on canvas

KARL W. LU

“All my interests - in art, science and philosophy - 
come together in my artwork.”

Karl W Lu - Australia - linkedin | kwlu8@hotmail.com
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Karl W. Lu, Origin Series 2010-2014; The Origin, 30” x 24”, acrylic on canvas
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Would you love to walk into a store and see your art on products?

Then art licensing might be for you.

InsteadInstead of selling originals or selling designs outright, many 

artists will grant the right (license) to use their art on a specific 

product, for a set time period, in exchange for a percentage of 

sales. By licensing instead of selling art, there is the potential to 

earn income multiple times on the same piece of art or 

collection of art.

By Tara Reed   Tigard, OR

Bridging the gap 
between creativity and 
business

Licensing
Your Art



Robert Cottingham, Southern Star



Takashi Murakami, Jellyfish Eyes

Artist #2: Ready. Fire. Aim.

TheThe idea of firing before you have fully prepared, or aimed, is 

becoming popular in the business development world. 

Basically, coaches and consultants are encouraging people to 

take action sooner rather than later, so they can see what is 

working before spending too much time on plans that may or 

may not work in real life.

TTo an artist, this means you take action before you might feel 

totally ready, but then you have to really look at what happened 

and calibrate your aim. This method can also be very effective in 

helping an artist build a portfolio and marketing plan for success.

Artist #3: Ready. Aim... Aim... not quite ready...

ArtistArtist #3 is like a young child who wants to learn to dive off the 

diving board into the pool but never quite gets up the nerve to 

take the leap.

ThisThis artist gets stuck in the dream and learning phase, often 

called "analysis paralysis." They convince themselves that they 

need to learn just a little more before they can take action, but 

they never get around to it. They have to take every class, read 

every blog post, talk to anyone who will talk to them. They end 

up with so many opinions they don't know what to do, so they 

aim some more. There is no action. They go in circles, many 

times for years.times for years.

“As the lines between television and the internet become 

blurred, websites will become an even more valuable part 

of an artist’s marketing and branding toolkit.”

Ready, Aim, License!

If you are an artist who earns a living running your own creative 

business, or you aspire to that end, how you approach the 

many pieces of the puzzle will greatly impact your success.

YYou have probably heard the term, "Ready, aim... fire!" This 

dates back to the Civil War when ammunition was becoming 

scarce so it became more important to AIM before firing off a 

shot. Apparently before that time, closing your eyes and 

shooting in the general direction of your enemy was standard. 

That may seem laughable, but if you think about it, a lot of 

entrepreneurs run their businesses that way.

AfterAfter years of working with, talking with, and teaching artists 

the business side of the art licensing industry, I have come to 

find there are three basic ways artists use the "Ready, aim... 

fire!" method on a day-to-day basis.

Read these three examples and think about which fits you best. 

Then consider if your default way of operating is working for or 

against your success.

Artist #1: ReadArtist #1: Ready. Aim. Fire.

Artist #1 is in the category I call "traditionalist." They decide 

something sounds interesting so they get ready: they learn 

enough about a way of making money with their art to know if 

it would be suitable for their art and the lifestyle they want.

ThenThen the artist aims. I consider the aiming process as the 

education process — learning about the business model and 

how it works.

FinallFinally, they fire. To fire is to take action. In art licensing, that 

would mean creating art in collections, or groups of 

coordinating images. This gives the retailers and 

manufacturers the variety they need to create a product line of 

coordinating pieces. It could mean submitting art for 

consideration — an artist rarely gets a licensing deal without 

letting manufacturers know the art is available!

AfterAfter going through the “Ready, Aim, Fire” process, artist #1 

steps back to consider how it all worked. If you choose this 

technique, listen to feedback, look at results, and then start the 

process again. You will usually take better aim and get better 

results from firing due to the knowledge gained.
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You may find that you have many sets of four (or more) that 

make sense as a collection. You may find you have a few, but 

others only have two images that go together. It's OK. The 

goal is to see what you have already that you might be able to 

work with and build from instead of starting from scratch.

When you find some gWhen you find some groups of art that can be considered a 

collection, start to create supporting pieces to go with them. 

What border designs can be pulled from the images and used 

as an accent on a plate, gift bag or coffee mug? Are there 

patterns that can be created using the imagery that would 

work for gift wrap or fabric? Thinking about the types of prod-

ucts your art could be featured on, and what pieces of art 

would impwould improve those products (images, borders, patterns, 

textures, etc.), will have you on your way to creating great col-

lections for licensing.

Understanding the Two Sides to Any Art Licensing 

Agreement

In art licensing, a license agreement, or contract, is a written 

agreement between the Licensor (artist or property owner) 

and Licensee (manufacturer) where the Licensor gives permis-

sion for the Licensee to use their design(s) for a specific 

period of time, in a specific geographical area on specific 

products. The way artists make a living in art licensing is by 

creating art that will appeal to multiple manufacturers for use 

on their pon their products.

If an artist (presumably you) only licensed their images to one 

company, how well-crafted the contract is wouldn't matter 

very much. But when your intention is to have the same art 

used for multiple products, you need a level of skill and orga-

nization when it comes to the contracts.

To build a profitable art licensing business, it is advantageous 

to understand the goals of each side of the equation so you 

become a fair and effective contract negotiator. The best 

deals are the ones where both parties leave thinking they’ve 

got the best deal. Understanding what each side wants to ac-

complish can help make that happen.

“The way artists make a living in art licensing is by creating 

art that will appeal to multiple manufacturers for use on 

their products.”

Obviously, this is not a good way to make a living or build a 

business. You don't get paid for what you know; you get paid 

for what you do. Action is required.

I'm by no means saying educating yourself is a bad thing, don't 

get me wrong. But you need to learn and implement to really 

know what will and won't work for you.

How to Organize Your Current Art for Art Licensing

WheWhere does your art fit into the art licensing collection 

spectrum? Manufacturers who license art often look for 

groups, or collections, of art that work together. Four related 

images are a common building block, and many collections 

also include supporting designs such as borders and repeat 

patterns. If you are new to licensing, you don't necessarily have 

to start creating art from scratch, but you can look at your 

curcurrent body of work and find full or partial collections that 

would work for licensing.

Do you have art that only stands alone or could you go through 

and create groups of things that work together? This is what I 

recommend to artists who are new to licensing: look at what 

you have and see what can be used as a building block for your 

art licensing portfolio. If you have been creating art for some 

time, you might be overwhelmed by the number of images, 

sketches or bits and pieces of art you have. It might feel like 

youyou found a huge box of unorganized photographs and aren't 

sure where to begin.

First, look for common themes. Do you have a lot of coastal art, 

holiday art, and wine art? Kid art, baby art, and floral art? Sort 

by theme.

Next, sort within the themes. For art to look like it goes together 

in a collection, there needs to be something that ties the art 

together. Color scheme, technique, etc. Thinking of coastal art 

again, do you have four images from the same beach or four 

lighthouses from the same coastal area? 

Andy Warhol, Banana Key Chain
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Romero Britto, Mickey Multicolor Large Figurine
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When a manufacturer licenses art, they look for many things, 

and those things may vary from company to company. Some 

basic universals include quality art that will appeal to their 

target market and, generally, they want to be the only 

manufacturer offering that particular art. While anyone can put 

red and white polka dots on a product, not everyone can put 

your unique (insert art description here) design on their product. 

OnlyOnly the company that you license the rights to can do that, 

and they hope that will give them a competitive advantage.

Manufacturers are also looking for something that will make the 

consumer open their wallets. Take coffee mugs for example. 

Unless you have just moved out of your mother's house and 

she didn't send you off with a supply of basics, I bet your home 

has enough coffee mugs to last for years. So why are there 

always so many coffee mugs available for sale? Because 

retailers know that if a mug has the right art, message, or color 

combinationcombination on it to attract a shopper, they will buy it. This can 

hold true for just about anything.

When you are reviewing and negotiating a contract with a new 

company, it is beneficial understand what they hope to achieve by 

licensing your art. That way you can figure out how to make the 

contract a win-win for both of you. When things work well, the 

products featuring your art sell well and everyone makes money!

Tara Reed has been licensing her art since 2004 and began 

ArtLicensingInfo.com in 2008 to provide the kind of information 

and resources she wished she had when starting out. Tara’s 

goal is to combine her business background, experience in the 

industry, and love of teaching to help artists understand art 

licensing and grow their businesses without breaking the bank. 

She has authored 10 eBooks for artists, interviewed many 

expertsexperts in the industry, teaches, and serves on the Advisory 

Board for SURTEX, the premier art licensing trade show..

“While anyone can put red and white polka dots on a 

product, not everyone can put your unique (insert art 

description here) design on their product.”

The Licensor's Perspective

WWe will start with the easy side of the equation which is the one 

you will understand the most: your side. You are the Licensor. 

You create art and hope to earn a living by licensing your 

designs to manufacturers. You want to be paid fairly. You might 

also want to build your name and/or brand recognition and you 

want to do what you love — create art! You don't want people 

to steal your art and use it without your permission. You 

prprobably don't want to be sued if someone falls and breaks 

their arm and decides to blame you because your art is on their 

skateboard. Basically, you want a fair deal and you don't want 

to feel as if you are being taken advantage of. True?

The Licensee's Perspective

Now it is time to put yourself in the other person's shoes. Let's 

take a look at the goals of the manufacturer. The manufacturer 

produces and sells products into a competitive environment. It 

doesn't matter what the product is, I can guarantee you there is 

competition. Manufacturers’ thinking is focused on sales and 

growth. What can they do to make their product better? How 

can they differentiate themselves from the competition and 

incincrease their sales?

One way to stand out is to have art on their product that is 

unique in the marketplace. Many companies choose to license 

art for this purpose. These are the manufacturers you want to 

become best friends with!

Damien Hirst, The Souls
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including stones, metal, paper, sand and wood.  Mentorship 

has played a key role in his development. Parker credits the 

guidance of a great uncle, Joe Sheldon of Asheville, North 

Carolina, for providing help. He also cites married artists John 

and Theresa Frazee as influencers on his career.

InIn Parker’s work, one discerns geometric shapes and 

architectural elements. One painting is reminiscent of the 

rigorously swirled paintings of Jackson Pollock. European 

collectors of his paintings want to see where his evolution 

takes him. Parker was given a high honor in the summer, 2014 

edition of Art Business News. The publication named him as 

one of the top fifty emerging artists..

Eco Series #115, 36” x 45”, mixed media on paper

Calling his style expressionism, abstract painter Tom Parker 
revels in the effect of applying multiple layers of paint to his 

canvas. This award-winning artist who lives and works in Boca 

Raton, Florida isn’t constricted by preconceived notions of what 

form the painting will take. Instead, he lets the creative process 

dictate to him how long will it take and when he is finished.

ParkerParker is a colorist fond of vibrant, dense colors applied to the 

canvas for maximum emotional impact. His non-figurative 

paintings may incorporate one of more of his preferred media – 

oils (oil sticks), acrylics, watercolor and encaustic. In addition, to 

add texture and dimension, the artist likes to use found objects 

Eco Series #110, 36” x 45”, mixed media on paper

TOM PARKER

“I try not to get caught up in my own preconceived 
ideas and notions of what the final result should be.”

www.tparkerart.com  | tparker@tparkerart.com
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The National Centre of the Performing Arts in Peking, China 

features a wooden sculpture by Rinas, suspended from the 

ceiling – an honor he cites as a career highlight. Sculptures in 

marble, and bronze are also part of his oeuvre. “I work tirelessly 

and passionately to transform materials into the intangible 

spiritual images I create,” he says. “My technique is an 

adventure in itself, as I paint in several successive layers. When 

I I immerse myself in my work, I feel as if the images become 

poetry.” Having a recognizable style has been a boon for Rinas, 

who says, “I am often flattered when, using a different 

technique or depicting new subject matter, people recognize 

my work.”

Citing love as his chief inspiration, Rinas mentions a 

consistency in his work: “Though sometimes hidden, the 

female figure will always make an appearance in my art. 

Whether I paint the sea, a port, a landscape or a city, I always 

imagine I am painting a woman.”.

The Fisherman, 31” x 39”, oil on canvas

International multi-media artist Vangelis Rinas calls Athens, 
Greece home. But this insatiable artist also spends several 

months each year at his studio in New York City. He parlayed 

his formal instruction in painting and engraving at Athens 

School of the Arts into a vibrant career resonating with 

collectors and galleries in Europe, Asia and the U.S. The 

universality of his art’s appeal is proven by recognition in 

almostalmost twenty solo shows and participating in many group 

shows on several continents.

Traditional painting is his current passion and milieu, but this 

wasn’t always the case. Rinas started with abstract painting, 

then veered toward realism after studying the masters. He has 

known art as his true calling since he was a boy, an epiphany 

that colored everything: “Suddenly, art becomes the medium 

through which you express everything you want in your life, 

your dreams, your loves, your worries; you express everything 

ththrough your art.” 

Hands, 70.86” x 78.74”, oil on canvas

VANGELIS RINAS 

“For me, art is the biggest voyage of all, an unknown 
magical world, wonderful yet dangerous.”

www.vangelisrinas.com | Art4Rinas@gmail.com
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Vangelis Rinas, Line, 70.86” x 78.74”, oil on canvas
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hours-plus of shooting the flowers at different angles. Her own 

work has advanced by participation in various groups, field 

trips and lectures from professional photographers.

HerHer unusual, even surprising images include the close-up of a 

sunflower from the back side, with the yellow spikes acting as 

a dramatic counterpoint to the fuzzy green stem. In a flip of the 

traditional still life, she gathers roses, a violin and sheet music 

to create a romantic tableau. Creatively blurred images create 

a sense of energy and unreality, whether Rogers’ camera is 

focused on dancers in performance or people walking on the 

ststreet in New York. Her close-up of a horse’s head with a 

side-swept forelock is about trust and stillness.    

Rogers calls Boca Raton, Florida home. Originally from New 

York, she revels in the subtropical environment, which has 

influenced her photography and way of seeing: “There is so 

much nature here – the ocean, all kinds of creatures, sunrises, 

sunsets, the trees. I’ve gotten extremely close to nature.”  It is 

Rogers’ goal to gain international attention for her imagery. She 

wants collectors to make a visceral connection with her photos 

inin black-white and color and appreciate that she is sharing her 

perception of love and beauty. Her recent experience in 

Camargue, France exemplifies this. “The ducklings, the swans 

and the horses come up to you,” she says. “The sky is all 

shades of blue, pink, yellow and orange. To be greeted by 

these magnificent white stallions was heaven.”.

United We Are, photography

Whether it’s the subtle beauty of an orchid or a white horse 

stampeding through a field, Francine S. Rogers trains her 

camera on a variety of subjects. With the mentorship and 

encouragement of teacher Jack Wild, she has capitalized on 

classes taken at the Boca Raton Museum of Art and the Delray 

Beach Center for the Arts by stoking her eagerness to learn 

more and experiment with her Nikon D4S camera.

TheThe labor-intensive method of three-dimensional photography 

fascinated Rogers. She got an education in how to master the 

process and set to work on a project at home by putting 

orchids on a turntable and setting up two cameras for seven 

Jumping Stallions, photography

FRANCINE S. ROGERS

“I studied the Impressionists and love Van Gogh. I 
consider myself an Impressionist photographer.”

www.fotofran.zenfolio.com | fotofran1945@mac.com
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elements, giving her work depth and dimension as well as an 

other-worldliness in capturing nature at certain moments of 

light and weather.

HerHer aesthetic is firmly grounded in formal training. “I studied at 

the Art Students League in New York and completed my B.F.A. 

at the University of Bridgeport, Connecticut in the 1970s. Since I 

began painting full-time (2005), I studied with several 

professional artists and explored new media and techniques to 

integrate with my current work.  

HoweveHowever, Lelija is evolving. “The most valuable training is constantly 

observing nature combined with persistent experimentation.”

Represented in several Colorado galleries, as well as galleries 

in Sedona, Arizona and Fort Lauderdale, Florida, the artist also 

does commissions through her website..

Edge of a Dream, 48” x 48”, acrylic with mixed media  

Her calling is not just about pretty pictures for the artist who 
goes by the single name of Lelija. “I am an environmentally 

conscious artist,” says this Denver, Colorado resident who 

shares her home and studio with two Shelties. “I paint to inspire 

awareness and conservation through my images. I paint 

landscapes (observed, remembered and imagined) that 

epitomize the beauty of the planet.”

Hand-paintedHand-painted papers, predominately rice papers and fabrics, 

are the basis of her work, which also includes mono prints, 

stenciling, and direct application of paints and dry media. The 

resulting image includes twenty or more layers of textural 

Moonlight Trance, 48” x 36”, acrylic with mixed media  

LELIJA ROY

“The most valuable training is constantly observing 
nature combined with persistent experimentation.”

www.lelija.net | lelija@gmail.com
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Lelija Roy, Encounter, 36" x 48", acrylic with mixed media  
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His art is distinguished by his perception of places, like finding 

an unusual bird’s eye angle. “Maybe the use of several 

canvases instead of one or the inclusion of a sculpture can turn 

an often-portrayed subject into something of interest,” he says, 

adding that he takes advantage of the rolling hills and forests of 

the countryside outside his door, “Even the simplest piece of 

work created by an artist is the result not only of their talents, 

but of their experience and habut of their experience and hard work throughout their life.”

Stanley cites a number of memorable career highlights, 

including “creating images for Greenpeace and the World 

Wildlife Fund, working at the Royal Ontario Museum in Toronto, 

and being commissioned for paintings for international 

corporations, “I have exhibited in many invitational art 

exhibitions, especially the Algonquin Park Art Exhibition held 

annually,” he says. “My work as a whole has changed more by 

thethe use of technological advancements than its message,” he 

says. “A certain degree of experimentation with a variety of 

media and an awareness of new art movements continue to 

intrigue me.”.

Trail to Peck Lake, 30” x 36”, oil on canvas

“I look at myself primarily as a contemporary representational 
artist…at times incorporating a variety of media,” says Richard 

Stanley of Ontario, Canada. After formal training in the fine arts, 

technical drawing and graphic illustration in England, he found 

encouragement from mentors early in his career. A London art 

instructor advised him to find the right vehicle for his work. A 

coordinator of his first solo exhibition told him “Paint from the heart.”  

VisitingVisiting different places is as much of an inspiration for him as 

music, books, science, poetry, and “even a simple walk in the 

rain.” “From ideas and sketches, I develop those which seem to 

have promise into rough layouts,” says Stanley, adding that 

completion of works may take many years. Whether the subject 

is water lilies, a moose in the snow, or a farm in the fading light 

of day, he has that rare ability to bring viewers into the scene, as 

if they weif they were in the presence of what he so brilliantly captures. 

Fallen Pine, 24” x 20”, oil on canvas 

RICHARD STANLEY

“In most cases I spend a lot of time travelling and 
researching the natural landscape.”

www.richardstanleyartist.com | richardstanley.elder@rogers.com
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Richard Stanley, Algonquin Beauty, Triptych, 48” x 12”, each of 3 pieces, oil on canvas
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recognized by artist and teacher Charles Becker, who was key 

in her evolution. Stolper made a name for herself by creating 

classical still lifes with a luminous touch. For example, her 

minimalist painting of five strawberries on a table is a marvel of 

form, light and shadow, and exquisite, pinpoint detail. In a style 

that harkens back to the Dutch masters of centuries ago, the 

artist is a proponent of a genre that emerged in Western 

paintingpainting by the late 16th century and retained its significance 

and popularity ever since. Creating beauty from the mundane 

is Stolper’s forte, as in her painting of red onions with their 

papery peels coming off. That she is able to give almost 

palpable dimensionality to fruits and vegetables is another gift.

Represented by galleries in Las Vegas, Stolper has her 

paintings in the permanent collections of several Ukrainian 

museums. They are also in private collections in Europe and 

the U.S..

Chinese Vase, 12” x 12”, oil on board

Artist Luba Stolper had a hard beginning in life, losing her 
father and then her mother before adolescence. Growing up in 

a Ukrainian farming village, she worked in the fields as a child. 

Her refuge and escape was drawing self-portraits and 

vegetables. Her innate talent propelled her into art school in 

Russia, then Israel for additional education. 

StolperStolper moved to San Francisco in 1993 and studied at the 

School of Professional Fabric Design, becoming a fabric 

designer. But her true calling lay on the canvas, as was 

Vintage Lace, 26” x 20”, oil on canvas

LUBA STOLPER

“By creating classical still lifes with a luminous touch, 
my art is as real as it gets.”

www.lubaasrealasitgets.com | lubov1959@sbcglobal.net
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Luba Stolper, Wind & Fire, 24” x 18”, oil on canvas
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have four to five or eight to nine glazes. It’s similar to working 

with layers of translucent watercolor when balancing the 

values, except that I am working with oils. I work from light to 

dark to light.”

OneOne recent accomplishment is recognition for his book “Waltz 

with the Giants, The Twilight Journey of the North Atlantic Right 

Whale” about what Stone calls “one of the most endangered 

marine mammals on the planet.” It won the USA Best Book 

Award for Children’s Illustrated Hardcover Nonfiction. Widely 

exhibited since 1983, Stone has presented more than sixty solo 

exhibitions and participated in more than a hundred group 

shows.shows. He is also known for his illustrated lectures, books, and 

workshops.

“I live on the ocean and an estuary, which is a pretty 

spectacular place to be,” says this avid traveler, who has 

painted in the Arctic as well as the Bahamas. He brings his field 

experience to his teaching of Art & Science Journaling and 

observation skills. He has also recently found literary 

representation for two novels about sailing and painting, 

partially inspired by his teaching experience. He is currently 

completingcompleting a book about his travels in Labrador, the 

summation of two decades of painting and writing..

Monarch Island (Oaks), 30” x 48”, oil on canvas

“It is science and mythology that draw me,” says self-taught 
painter, author and educator Peter C. Stone, who lives and 

works near Cape Cod. “Environmental and ecological themes 

run through my work. My books speak to the living systems 

that sustain us and the mythological symbols that are derived 

from them.”  

HisHis method combines plein air painting with studio glazing. 

Described as a Tonalist or Tonal Realist, a term describing the 

oils of a small group of plein air painters working a century ago, 

Stone cites Maxfield Parrish as an important influence on his 

art, along with the Impressionists, Arctic stone carvers and 

indigenous artists of Australia and Tibet.  “I love creating 

luminous glazes,” says Stone. “I sandwich each translucent 

glazeglaze with an opaque one. The result is a light-gathering 

surface, a textured, electric-looking finish that makes the 

colors pop and creates a visual tension. Most of my canvases 

Serpent Creek, 36” x 36”, oil on canvas

PETER C. STONE

“I channel my forms of expression from something 
greater, which is exciting and humbling.”

www.PeterCStoneStudios.com | info@petercstonestudios.com
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Peter C. Stone, Guernsey Passage, 18” x 14”, oil on canvas
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Translating her observations, Swieczkowski does more than 

accurately record the curve of a brow. She elicits the core of a 

personality, the thrust of an emotional moment or expression. 

Whether the subject is a pensive Baryshnikov or two children 

sharing laughter, the artist is able to capture that elusive glow 

of the soul. She knows this because of the reactions to her 

portraits, “When I present them to customers, they’re just 

elated.”elated.” The process of creation is beautifully described by 

Swieczkowski as quasi-spiritual: “I find it very self-healing, like 

meditation for the soul. I get so absorbed that it’s hard to pull 

myself away. After one or two hours, I’m only halfway done with 

the lips or eyes.”

Animals and crystal glassware are other subjects she 

approaches with characteristic sensitivity to the play of light 

and shadow. Raising two children and working fulltime, 

Swieczkowski worked in real estate, painted murals and taught 

kick-boxing. A resident of West Palm Beach for a little more 

than a year, Swieczkowski is a full-time artist, after having 

raised two children. She continues to garner collectors and 

commissions for her uniquely emotive portraits. commissions for her uniquely emotive portraits. .

Secrets, 18" x 24", graphite on paper

From colonial times to the present, portraiture has been a 
constant in American art. More than a documentary art form, it 

can be expressive of the subject’s social status, mood, and 

even identity.

ButBut portraiture presents challenges for artists. They want to be 

honest and accurate in service to their subjects. But they don’t 

want to be so bound to the truth that every flaw, from wrinkles 

to moles, is front and center. For Christine Swieczkowski, a 

self-taught artist, the nuances of portraiture came easily to her 

when she was a teenager growing up in Ohio. She has always 

been able to strike a balance between honesty and flattery in 

what some have called a photo-what some have called a photo-realist style. 

Her preference, then and now, is to create people in graphite. 

Working from photographs she takes or that clients supply her, 

Swieczkowski divines people’s personalities from these 

images.  She says, “People want detail. I add in sparkle. My 

portraits turn out better than someone expects.”

Possibilities, 18" x 24", graphite on paper

CHRISTINE SWIECZKOWSKI

“I take the emotion in a subject and bring out the 
details and inner personality.”

www.swieczkowskiart.com | c.swieczkowskiart@gmail.com
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Christine Swieczkowski, Sunshine, 40" x 32", graphite on paper
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has been the result of the artist’s participation in art fairs 

including SOFA Chicago, Art Palm Beach, Art San Diego, 

Toronto Art Expo and Spectrum Miami. Traczyk is seeking 

more public displays of his work in the future, along with 

affiliations with health care institutions. This goal is in line with 

his career highlight of donating his sculptures to health-related 

charities, including those fighting cancer, autism, and 

ParkinsonParkinson’s disease. “It’s really wonderful to help people who 

need it,” he says, adding that he has also worked with the 

National Foundation for Advancement of the Arts and the 

Miami Children’s Museum, among other entities..

Tribute to Calder, 44" x 36" x 36", stainless steel and granite base

The perfect marriage of medium and artist occurred when 
Gary Traczyk of Miami, Florida found his muse in stainless 

steel. He manipulates the metal into breathtakingly balanced 

arabesques of seemingly lightweight form. They are 

strong-looking yet, oxymoronically, also delicate in their 

curving elegance. Though static, these sculptures convey 

movement and a balletic gracefulness. Each is not only an 

artwork,artwork, but a feat of engineering as well. Every sculpture is 

completely unique and created purely out of a spiritual 

conversation Traczyk has with his chosen material. “There are 

no molds,” he says of his process. “Nothing is drawn out. Each 

sculpture has its own personality.” 

The creative process is labor-intensive, taking from a minimum 

of eight weeks up to twelve weeks. Traczyk’s formal training in 

art includes attendance at Miami’s New World School of the 

Arts and art classes at an international program in Italy, where 

he also spent five years of his childhood. “Growing up there, 

studying Renaissance art and drawing in charcoal had an 

enormous influence on me,” says Traczyk.

TToday, collectors of his work are enjoying his evolution over the 

past nearly two decades.  “If you have a vision, collectors want 

to go on that ride with you,” he says. Recognition of his talent

Split Orbit, 24" x14" x 14", stainless steel and marble base

GARY TRACZYK

“It’s such a beautiful metal, resilient in any weather 
condition. I like to create art that is forever.”

www.kineticsteel.com | Gary@KineticSteel.com
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Gary Traczyk, Il Fuocco, 48" x 14" x 16", stainless steel and granite base
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"My world of artists and painting has been wonderful", says 

Waxman, who, for 30 years, maintained studios in Manhattan 

and East Hampton, Long Island. As with Picasso, Diebenkorn, 

Hockney, Matisse, Warhol and others, Waxman altered painting 

styles over the years, Waxman says, "My work reflects my 

personality. I'm an exuberant kind of guy who is positively 

oriented. I like the joyfulness that life can provide.

MyMy work has gone through many changes but there is always 

buoyancy about it. I am a keen colorist, whether I'm in an 

abstract impressionist phase, or in pure abstraction, to which I 

have returned during the past one and a half years." As for shape 

and forms, the artist professes a love for the circle; the female 

gender form. " "For more than six decades, I seem to carry the 

circle along in all its permutations," Waxman says, "along with 

otherother geometrics, in my 2015 small painting, "The London Eye",  

based on the huge Ferris wheel there, the circle is abstract and 

suggestive, but it's there. It is a delightful chunk of London.".

The London Eye, 14" x 14", acrylic on linen

In honor of his long, storied career, Sinai Mordecai Waxman 
was feted with a solo show in February at Artblend Gallery in 

Fort Lauderdale, Florida. Featuring more than sixty paintings, it 

coincided with his 87th birthday.

TheThe formal training of this native New Yorker, who calls 

Pompano Beach, Florida his current home and studio, includes 

learning from two of the biggest names in 20th century art; 

Matisse and Monet.  Following undergraduate studies in New 

York, Waxman went to Paris, soon after World War II, for a few 

years and studied at several “academies" including the 

studio-academie of painter, Fernand Leger. After years of 

classic-classic-realism, Leger encouraged me to move freely with paint 

and ideas," says the artist. Returning to New York, Waxman 

studied with Mark Rothko. Then he furthered his education by 

earning a Master of Arts degree and Ph.D. Teaching painting 

stints followed at universities in New York before a 25-year, 

Full-Professorship and Chairman, art career, at Hunter College.

The Hidden Moons, 24" x 24", acrylic and oil on linen

SINAI MORDECAI WAXMAN

“I try to have my paintings laden with rich, inviting 
layers of color, texture and suggestive impressions.”

www.sinaimordecaiwaxman.com | swandhn@aol.com
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Sinai Mordecai Waxman, Samurai Moon, 31" x 25", acrylic and oil on canvas

2015 issue #5 artblend  73



Available inprint and for your tablet, phone, and desktop!

Are You Ready To Get Noticed?

The Most Influential Marketing Piece To Gain Maximum 
Exposure And Ultimately Increases Your Sales

creative minds at work

Contact Us Today!

www.artblend.com



Get Artblend Magazine delivered directly to your home or business!

Subscriptions for only $19.95 shipping included

1. Fill out the Subscription Form 

2. Mail or Email it to us today 

3. We will contact you for payment arrangements

4. Enjoy Artblend magazine - 2 issues a year, July and November

address: 2736 East Oakland Park Blvd Fort Lauderdale, FL 33306    |    email: info@artblend.com

SEND SUBSCRIPTION TO:

Name or Business Name:

Address:

City:                                                              State:                        Zip:

Phone:

Email:

WWebsite:



Today, a lot of individuals and businesses get marketing and 
branding mixed up. Simply put, marketing is how an artist 

reaches his or her target market with advertising, promotions 

and public relations. Branding defines the artist and defines 

what their target market thinks they are. Every time a prospect 

or a preferred customer makes contact with the artist in 

person, print, virally or by other means, they are forming an 

opinion of the artist and the artist as a brand.opinion of the artist and the artist as a brand.

The power of the internet

The following is a list of ideas and ways an artist can use the 

internet to promote, market and brand their art. This list of 

suggestions is forever changing as technology and the public’s 

tastes shift from one popular media or marketing vehicle to 

another. The following is in no particular order of importance for 

an artist to use when developing his or her brand. (Relevant 

websites are given in parentheses if you want to study a 

particular topic furtherparticular topic further.)

By John R. Math  Jupiter, FL

The means and ways 
to achieve success

Marketing & 
Branding 101





5. Social networking is an effective means of promoting your 

brand, building contacts and announcing events. The better 

known websites are Twitter, Facebook and LinkedIn. There are 

a hundred more with new ones being formed every day. Stick 

with the largest and the most popular social networking 

websites that contain your target market. Facebook is currently 

the most effective for art and art-related issues and themes, 

butbut most of what is being suggested in this article can be 

promoted on other sites as well. (www.linkedin.com; www.twit-

ter.com; www.facebook.com)

6. Email marketing has become invaluable to the artist in 

promoting his or her brand. There are websites and programs 

available online that help an artist enlist a third party to 

administer their email campaigns. An artist should continually 

solicit email addresses and make these a major part of the 

branding process. Artist events, openings and promotions 

should be a part of the email campaign. Emailing reprints of 

prpress releases is another way an artist can stay engaged with 

his or her customers. (www.constantcontact.com; www.verti-

calresponse.com; www.icontact.com)

7. YouTube is another forceful medium for an artist to present 

their work and expertise on the internet. Think of each video as 

a small ad, a visual article or promotional piece. The better and 

more professional the spot, the more it reinforces the artist’s 

brand. Also, on YouTube the artist can set up an “Artist 

YouTube Page” which will contain, in one place, all of the 

artist’s videos. Again, a YouTube video may contain a profile 

sectionsection and links back to the artist’s website and also the 

potential to be picked up by the major search engines. (www.you-

tube.com; www.vimeo.com; www.video.yahoo.com)

8. Webinars are very effective with artists and other 

professionals in promoting their brand and expertise. They are 

much like YouTube, but the format is exclusive  — attendance 

is by invitation which, of course, can be controlled as desired. 

Some webinars are gratis and some charge a fee. I believe that 

webinars should be energetically used as a promotional tool to 

keep the target market informed and engaged with the artist. 

(wwwww.gotomeeting.com; www.web-conferencing-zone.com; 

www.web-conferencing-central.com)

“As the lines between television and the internet become 

blurred, websites will become an even more valuable part 

of an artist’s marketing and branding toolkit.”

1. An artist’s website is now a major branding medium. In past 

years, a website was thought to be something that you did 

along with your advertising. It now is just as important, and has 

become a major portal and link for the artist and the public. As 

the lines between television and the internet become blurred, 

websites will become an even more valuable part of an artist’s 

marketing and branding toolkit. (www.wordpress.org; www.go-

dadddaddy.com; www.bluehost.com)

2. Article marketing is a huge source of traffic for an artist’s 

website and, if done consistently well over time, will brand the 

artist as an expert in his or her field and someone who is 

generally reliable and trustworthy. There are at least five top 

article sites that provide expert information and source 

materials to the public. It is up to the artist to take advantage of 

these sites in order to promote his or her brand. For added 

value,value, the articles can also be used in the artist’s website and 

blog. (www.ezinearticles.com; www.articlesbase.com; www.-

selfgrowth.com)

3. Slide registries offer artists free databases to register and 

upload their artwork. These sites also allow the artists to post 

their personal statement, resume, email address and a link to 

their website. An artist should be included in as many registries 

as possible as they not only provide increased exposure, but 

create more traffic and backlinks to their website as well. The 

major search engines count backlinks as part of their page 

rankingranking process, which is another reason for an artist to get 

onto a number of registries. (www.behance.net; www.artists-

register.com; www.bluecanvas.com)

4. Online press releases offer a way for artists to promote 

their events, openings and other promotions. Most press 

release websites include links back to the artist’s website, 

along with a biography section. They also offer guides on how 

to write a press release. Search engines pick up these releases 

very quickly and they become a major source of the artist’s 

brand. (www.prlog.org; www.pressreleasepoint.com; www.dbusi-

nessnews.comnessnews.com)

www.behance.net
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14. Podcasts are becoming a very effective branding tool for 

anyone that wants to get his or her message out. Think of 

podcasts as YouTube without the video. A podcast can be 

used as a specialty message or a rehash of an old article or 

provide art tips for other artists. Whatever the theme, it is 

another medium in which the artist can connect to his or her 

target market and stay current with prospects and customers. 

InIn addition, links can be added to the artist’s blog or website to 

solicit subscriptions. For more information on creating 

podcasts log onto: (en.wikipedia.org/wiki/Podcast)

15. Blogs are another effective means for artists not only to 

brand themselves, but also provide another way to drive traffic 

to their website. Free software is available — such as 

WordPress, Blogger and Typepad — to help develop and 

publish blogs. The results are content-driven publications that 

people will read in order to be informed on subjects that 

interest them. Key words, title tags and meta tags are all a very 

importantimportant part of blogging as this is the way that people, upon 

searching certain words, can find the artist. It is similar to 

article marketing, but the artist is using his or her own website 

to achieve this. (www.typepad.com, www.dailyartfixx.com)

www.janicetantonblog.com

“Whatever the theme, it is another medium in which the 

artist can connect to his or her target market and stay 

current with prospects and customers.”

9. Artists can participate in forum discussions which provide 

the opportunity to establish or strengthen their brand, while 

promoting their artwork and their website. It is almost a form of 

social networking as the artist is coming in contact with people 

of similar interests. The same common sense rules apply to the 

forums as with any interaction on the internet: remember, 

whatever a person writes in a forum will be online forever! (www.link-

ism.com/artist_ism.com/artist_resources/art-forums; www.big-boards.com/k-

w/art)

10. Viral Magazines are taking off as a new way for an artist to 

promote his or her artwork in a prestigious setting. There are 

several sites that provide this low-cost service so the artist 

should   budget this as a promotional tool for their prospects 

and customers. (www.issuu.com; www.openzine.com; www.mag-

cloud.com)

11. Book publishing provides the artist a means of presenting 

artwork to prospects in an impressive, memorable form. It is 

being increasingly used by artists as a marketing tool and for 

presentation purposes. Showcasing one’s work in a 

sophisticated manner on nicely printed pages and between 

well-designed hard or soft covers becomes an excellent 

promotion piece for prospects and gallery owners. Some art 

repsreps keep an artist’s art book on file or display to promote their 

clients’ work. Galleries and art shows also sell these books as 

an additional revenue stream. A suggested publisher that 

specializes in fine art book publishing can be reached at: www.art-

blend.com

12. Document and Slide websites allow artists to present 

their work in Power Point demonstrations and PDF 

presentations. These sites also provide the artist with a profile 

space and links back to their website. Key words and tags are 

a part of each file and they will also be included on all of the 

major search engines. It is one more way for an artist to get out 

there and to promote themselves, their art and their website. 

(wwwww.slideshare.net; issuu.com)

13.13. Art licensing is an area where artists can increase the 

visibility of their art and generate additional income. Some 

research may be necessary; licensing companies are very 

specific as to what type of art they are looking for and they will 

specify what their creative parameters are. Most art licensing 

firms are in constant search for new artists and they make it 

easy on their website for an artist to submit artwork for 

consideration.consideration. (www.porterfieldsfineart.com; www.millpondli-

censing.com; www.artlicensinginfo.com)
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19. Become a commentator on relevant art forums and art 

blogs (which allow comments, of course). When participating in 

discussions on a forum or blog, an artist has the opportunity to 

promote their brand in the comment thread. To repeat, this type 

of promotion is much like social networking and an artist 

should remember that their remarks are forever “out there,” so 

should think twice before submitting any comments. Also, if 

thethe artist’s comments become too self-serving, a moderator 

will not allow them or may ban the contributor from 

participating. An artist should research the top 10 art forums 

and art blogs in their niche and become a joiner — get involved 

and become part of those communities. It is a great way for an 

artist to become known, network and expand their market. 

IMPORTANT! Comments must be timely or they will be 

discadiscarded. Act fast!

20. Artists should also join any available free online art 

galleries and art websites. These sites allow an artist to 

promote and show their work to thousands of people each day. 

In addition, they also provide the opportunity to circulate a 

profile, links to their website and, in many cases, a biography 

and artist statement as part of their presentation. Many of the 

newer, free, artist websites include the ability for the artist to 

maintainmaintain a blog, post news items and upload press releases. In 

addition, some art websites feature their own community 

forums in which the artist may contribute. Pains should be 

taken to assure any contributions are polished and complete 

when using any of these sites. If necessary, employ a 

professional writer to help. An artist should try to be included in 

at least thirty to forty of these free online art galleries. 

It has taken a long time for artists to realize that art is a 

business and in today’s frenetic multimedia and commercial 

world, a successful business (one that reaches its target 

market) must quickly adapt to changing realities. An artist must 

take advantage of these low-cost opportunities and be ahead 

of the curve. If done well and consistently over time, the media 

savvy artist will see an increase in traffic, have a stronger brand 

and a and a resultant increase in their art sales..

“It has taken a long time for artists to realize that art is a 

business and in today’s frenetic multimedia and commercial 

world, a successful business (one that reaches its target 

market) must quickly adapt to changing realities.”

16. Art and business directory sites, and the links they 

provide, should be used to help build website traffic and brand 

awareness. The artist should try to get listed in as many 

directory sites as possible. In addition, Google, Yelp, Yahoo, 

Bing and others have local business directories that artists 

should be in as well. 

17.17. Newsletter publishing is another way in which to build and 

maintain an artist’s brand. A newsletter can be a printed 

publication or it can be a part of an artist’s main website. If 

properly formatted and tagged, these articles will also show up 

on major search engines and drive traffic to the artist’s website. 

Like blogs, these are content-driven publications that people 

seek out to read and learn about certain information. Extracts 

andand reprints of the content can then be used for separate 

articles, blogs and press releases. There are literally hundreds 

of newsletter software and newsletter templates on the internet 

to use, follow or be inspired by. No matter what template the 

artist chooses, the newsletter should speak directly to his or 

her target market.

18. An artist can become a guest author on other art 

“industry” blogs that are in the artist’s area of expertise. This 

not only provides the artist with a much larger audience in 

which to present his or her brand, but it will also help to get 

people to the artist’s website and their blog for additional 

traffic. Also, it will help to generate more prospect email 

addresses for future promotions. Research the top ten art 

blogsblogs in your niche and approach them with an idea for a guest 

article. Blog publishers are always looking for new content. The 

artist should make sure that the blogger’s guidelines are being 

adhered to and followed.

www.designspiration.net
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Fine Art Gallery

We are a 6200 square-foot art related business located near 

luxury resorts, million-dollar homes and yachts. Our gallery 

exists to present quality art in a superior environment.

 

International Magazine 

WWe are a prestigious fine art magazine visible throughout the world 

featuring artist profiles, industry news, and informative articles.

Book Publishing

We provide overall design and printing services that will enable 

you to fully realize your artistic endeavors. Our goal is to 

provide sophisticated and compelling works.

 

Marketing AgencyMarketing Agency

We highlight the qualities that make you stand out from the 

crowd and capture the attention of your targeted customers 

with video, websites, and graphics.

Location

2736 East Oakland Park Blvd. Fort Lauderdale, FL 33306

Hours

11A.M. – 5P.M.  |  Monday - Friday

Saturday by Appointment

Sunday Closed

Other times by appointmentOther times by appointment

Contact

www.artblend.com

info@artblend.com

954-817-4893

6200 Square Feet and Surrounded By Art

ArtblendArtblend is located in an affluent shopping & fine dining area of 

East Fort Lauderdale Beach. We have taken into careful 

consideration much of the criteria, understanding, and 

necessities of operating a successful art business. We have 

over 20 years of experience with connections to important 

industry leaders and maintain an established networking 

database of private collectors, interior designers, art 

consultants, corporations, and licensing companies.consultants, corporations, and licensing companies.

Artblend has established a new paradigm in the industry and is a full 

service, art-related business offering gallery exhibitions, marketing, 

publishing, and magazine profile opportunities to emerging, 

mid-career, and established artists from around the world. 

Available for private parties, receptions, networking events, and 

more. We welcome your inquiries.

Artblend Gallery & Event Space



Professional Experience

We have established the criteria, understanding, and necessities of operating a 
successful art business to better serve you. We believe in community, build lasting 

relationships, and supporting artists globally.

Key Industry Connections

We uphold an important database of private collectors, interior designers, set 
decorators, corporate art consultants, galleries, major art fairs, and licensing companies 

from which to build your recognition.

Commitment To Service

We help you achieve success through consultations, portfolio reviews, and newsletters. 
We keep long business hours and promptly reply to your emails and phone calls.

Driven Sales Initiative

We are passionate about helping you promote your work, and growing your career. You 
should receive fair compensation for your talent and we are motivated to make sales.

Building Brand Status

We understand that artist-gallery representation is very subjective and varies, to a great 
extent, from person to person and place to place. Our objective is to nurture your 

creditability and escalate value.

Effective Publicity Tools

We strive for you to obtain your career goals and aspirations with modern promotional 
graphics, sophisticated website development, engaging videos, and compelling books.

We Do It All For You. Join Us And Enjoy Success!

We Are Experts. We Are Innovators. We Are Artblend.



Exhibitions Get You Noticed & Obtain Results
We are a 6200 square foot business located in the heart of Fort 

Lauderdale. Our gallery exists to present quality art in a 

superior environment, and to nurture the artists creditability 

and value.

Art on Exhibit - 365 Days a Year

12 feet x 9 feet Wall per Artist

Gallery Night Opening Receptions 

Invitation Postcards In Print & Online

Website Artist Page - Images, Bio, Website Link

Email Announcement to Industry Groups

PPress Release to National Media  

Monthly Newsletters & Feedback 

Portfolio Review & Consultation Service

Art Fairs & Trade Show Exhibitions

GALLERY

Exposure That Is Strategic & Effective For You
We are a prestigious art magazine visible throughout the 

world. This is the most influential brand marketing piece to 

reach your audience, gain maximum exposure, and increases 

your sales.

Two Full Page Artist Profile

Images, Portrait, Bio & Contact Info

Free Layout & Design 

Copy Writing Services

In Print & Ereader 

Biannual Publication 

High Quality PHigh Quality Production

National & International Exposure

Residential & Retail Distribution

Art Fair Media Partners

MAGAZINE



Books Reach Your Audience & Command Attention
We provide overall design and printing services that will 

enable you to fully realize your artistic endeavors. Our goal is 

to provide sophisticated books priced to meet today's 

marketplace.

Fine Art Books & More

Copy Writing & Editing Service

Custom Design, Layout & Sizes

Dedicated Project Management Start to Finish

Quality Offset Printing & Manufacturing

Library of Congress ISSN Copyright

PProfitable Short & Long Run Quantities

ISBN Numbers & Retail Bar Codes

In Print & Ereaders

Hard Cover & Soft Cover

PUBLISHING

Promotional Branding That Meets Your Budget
We highlight the qualities that make you stand out from the 

crowd and capture the attention of your targeted customers. 

Our mission is to to broaden your audience and advance your 

career.

Graphic Design & Printing

Catalogs, Booklets, Biz Cards, & More

Website Development

Website Traffic Statistics & Analytics

Promotional Videos 

Social Media Networking

SeaSearch Engine Optimization  

Effective Email Campaigns

Professional Press Releases

Public Relation Newsletters

MARKETING
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Shipping available within Continental United States

LUDWIG

FRAMEMAKERS
Serving the community for over 40 years. Your source for all your wholesale framing needs.

We take pride in providing our Clients with Creative Services and Quality framing of Art 

and Mirrors at Affordable prices.

Artists    Consultants    Designers   Galleries

www.ludwigframemakers.com   954-421-6966   sales@ludwigframemakers.com

1299 South Dixie Hwy, Deerfield Beach, FL 33441



THE SIGNATURE IS UNMISTAKABLE
THE ART OF FINE DESIGN

SHUSTER DESIGN ASSOCIATES

Shuster Design Building
1401 NE 26th Street

Staff@shusterdesign.com       www.shusterdesign.com       Tel: 954.462.6400       LIC:#IB0000767
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